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Objectives

The 2008 Calgary Economic Development Business Survey aims to address the following key
objectives among Calgary businesses:

A Determine the perceived impact of the economic downturn
A Assess the economic outlook for the near future

A Determine the importance of various factors to economic development

A Assess the level of importance and satisfaction with economic development efforts
and areas for improvement

A Determine what makes Calgary an appealing place to do business from a business and quality of life
perspective
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Methodology

0  Atotal of 298 individuals from Calgary businesses answered the online Business Survey between June 8t
and August 6%, 2009

U  This online method simulates a probability sample which would yield a maximum margin of error of
5.7%, 19 times out of 20.

u In 2008, 400 respondents were surveyed, for a maximum margin of error of 4.9%, 19 times out of 20.

a In analyzing the data, businesses were segmented by size (number of employees):
A Small (1-50 employees)
A Medium (51-500 employees)
A Large (500+ employees)
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Key Findings

Impact of the Economic Downturn:

U A majority of respondents feel that the economic downturn will ultimately have a moderate effect on
Calgary® economy.

U  The most frequently mentioned specific impact of the economic downturn is a loss of certain
companies/ businesses, mentioned by 9 out of 10 businesses. Other responses mentioned by at least
50% of businesses are more stringent rules and conditions for credit, and a permanent loss of jobs.

U  When businesses were asked about specific effects of the downturn on their own business or
company, the most common responses included decreased sales (74%), scaled back expansion plans
(71%) and more applicants when they have a job vacancy (71%). Also, almost no businesses report
that access to capital is easier (<1%), while a majority report it as harder (55%).

Economic Outlook:

U  Respondents have very divided opinions about Calgary® economic outlook for the next 12 months;
showing their uncertainty about the future. At least 28% support each of the three possible responses:
that Calgary® economy will grow, stay the same, or start to grow. Divided opinions are also seen for
the Industry and Company outlooks.
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Key Findings (Continued)

Calgary & Most Important Issues Today:

U  While roads / infrastructure remains the top issue facing Calgary, the economic downturn, has made
cost of living/ doing business take precedence over affordable housing and lack of skilled labour

U  Monetary concerns dominate the list of issues confronting Calgary businesses. Both revenue and cost
issues are mentioned, and the most pressing issue is a lack of funds.

Importance and Satisfaction of Key Economic Issues:

U A high quality of life to attract and retain staff has replaced Access to skilled labour as the most
important issue impacting economic development. The top three issues remain the same as in 2008
(high quality of life to attract and retain staff, access to skilled labour and access to quality education,
skill development and training). Competitive business taxes has seen an increase in importance from
last year.

U  While satisfaction with each of these most important issues has increased from 2008, three other
issues still require attention, however, as they fall in to the high importance 7 low satisfaction
quadrant: Efficient local road network, housing affordability and competitive business taxes. These
three issues are possible threats to Calgary® economic development.
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Key Findings (Continued)
Rating Calgary:

U  Calgary6 airport connections continue to be one of the city® biggest strengths. Suitable number of
flights from the Calgary airport appropriate for conducting business is the highest ranked aspect
affecting Calgary® perception as an appealing location for business expansion and investment.

U  Two business aspects receive more strongly disagree responses than strongly agree: Calgary& road
and transit infrastructure meets the needs of businesses and there is a low cost of doing business in
Calgary. Mean scores for these two are unchanged from 2008; they remain the strongest concerns to
Calgary® business appeal.

U  On many business aspects, larger companies are more likely to rate Calgary highly than are smaller
companies.

U  Asin 2008, the highest rated quality of life aspects are mostly environmental: Large, accessible green
spaces, Good air quality (new aspect in 2009), A wide variety of education options and Cleanliness.

U  The lowest ranked quality of life aspects in 2009 are the same as 2008: Easily accessible elderly care,
Easily accessible childcare, and Affordable housing. Affordable housingo is the lowest ranked aspect,
although it mean score has improved from 2008 (3.2 vs. 2.8).

U  The top drivers of what makes Calgary a good place to do business continue to be the same as in 2008
I astrong growing economy from a business perspective and a wide variety of educational options
from a quality of life perspective.
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Impact of Economic Downturn on Calgary

4AHow | arge an i mpact do you feel the current ec
t he Cal gary economy?o [ Base: Total respondents
Don't know,
Mai 2% Minor, 8%
ajor, 26% inor, 8%

6 out of 10 (63%) Calgary
businesses feel the current
economic downturn will have a
moderate effect on the Calgary
Economy

|

Moderate,
63%
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Impact of Economic Downturn on Calgary (Continued)

4AWhy do you think the impact on Calgaryds econorm
Those with an opinion as to the kind of impact the current economic downturn will have on the
Calgary economy n=291]

Most Common Responses i Major Impact

. : Major
0
Multiple response question (>100%) Impact
As the oil and gas industry recovers, so will Calgary / Calgary is
: : : 39%
heavily dependent on oil and gas industry
Low value of commodities (oil and natural gas) 22%
We need to diversify further from oil and natural gas 17%
Lots of lay -offs/ High levels of unemployment 14%
Dondét believe Calgary has seen (i the wob%t of the dowt
worst is yet to come

Note: All other responses were <10% each
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Impact of Economic Downturn on Calgary (Continued)

4AWhy do you think the impact on Calgaryds econorm
Those with an opinion as to the kind of impact the current economic downturn will have on the
Calgary economy n=291]

Most Common Response i Moderate Impact

: : Moderate
0
Multiple response question (>100%) Impact
There will always be a global demand for oil / The demand will 18%
resume °
As the oil and gas industry recovers, so will Calgary / Calgary is
: : : 16%
heavily dependent on oil and gas industry
Calgarybds economy is diversified 12%
Mature companies have the capacity to provide stability / We can
12%
weather the storm
Most Common Response i Minor Impact
Multiple response question (>100%) My
Impact
There will always be a global demand for oil / The demand will 2504
resume °
Mature companies have the capacity to provide stability / We can
25%
weather the storm
Calgaryds economy is diversified 21%

Note: All other resBonses were <10% each
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Impact of Economic Downturn on Calgary (Continued)

4fAiAnd what specifically do you think the economic
Those with an opinion as to the kind of impact the current economic downturn will have on the
Calgary economy n=291]

Most Common Responses

Multiple response question (>100%) The overwhelming majority (90%)

Loss of certain companies / businesses 90% feel that the economic downturn will
result in loss of certain companies

More stringent rules and conditions for credit 68% .

and businesses.
Permanent loss of jobs 53%
A lower reputation for Calgary as a leading 41% Seven in 10 businesses (68%) feel
business City there will be more stringent rules for
A surplus of skilled labour 40% credit and more than half (53%) say
Loss of certain industries 36% jtgg;e will be a permanent loss of
Permanently deflated price in the housing market 16%

All other responses were <3%
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